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Profit And Loss 

1H FY 20 

HK$’M 
1H FY 19 

HK$’M 
Difference 

HK$’M 

% Change 

% 

Turnover  1,672.4  2,154.8  (482.4)  -22.4% 

(LBITDA) EBITDA  (29.1)  42.4  (71.5)  -168.5% 

Depreciation & Amortization  (7.1)  (6.4)  (0.7)  +10.9% 

Finance costs  (19.3)  (21.9)  2.6  -11.7% 

(Loss) profit before tax  (55.5)  14.1  (69.6)  NM 

Income tax expense  (0.3)  (7.4)  7.1   -96.5% 

(Loss) profit after tax  (55.8)  6.7  (62.5)  NM 

(LPS) EPS (HK cents)  (65.51)  7.97  (73.48)  NM 
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Inventory Turnover Ratio 
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Business Review 
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Business Review 

• Market Segment Review 

• Snapshot of China Economy 

• Update of Automotive and Home 

Appliance Market in China 
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(in HK$'000)

Turnover % % %

Industrial 455,886 27.3% 555,841 25.8% (99,955)  (18.0%)

Home Appliance 304,768 18.2% 306,216 14.2% (1,448)  (0.5%)

Automotive 247,827 14.8% 236,248 11.0% 11,579 4.9%

Telecommunications 165,950 9.9% 466,573 21.7% (300,623)  (64.4%)

Dealer 164,196 9.8% 198,842 9.2% (34,646)  (17.4%)

Audio and Video 123,499 7.4% 156,676 7.3% (33,177)  (21.2%)

EMS 111,591 6.7% 118,513 5.5% (6,922)  (5.8%)

Lighting 57,720 3.5% 59,228 2.7% (1,508)  (2.5%)

Others 40,970 2.4% 56,688 2.6% (15,718)  (27.7%)

1,672,407 100.0% 2,154,825 100.0% (482,418)  (22.4%)

1H FY2020 1H FY2019 Increase (Decrease)

Market Segment Review 
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(in HK$'000)

Turnover % % %

Industrial 231,097 26.3% 264,747 25.0% (33,650)  (12.7%)

Home Appliance 158,576 18.0% 140,140 13.2% 18,436 13.2%

Automotive 140,918 16.0% 109,801 10.4% 31,117 28.3%

Telecommunications 80,824 9.2% 245,778 23.2% (164,954)  (67.1%)

Dealer 82,275 9.3% 99,982 9.4% (17,707)  (17.7%)

Audio and Video 69,965 8.0% 85,178 8.0% (15,213)  (17.9%)

EMS 67,089 7.6% 64,608 6.1% 2,481 3.8%

Lighting 29,305 3.3% 24,642 2.3% 4,663 18.9%

Others 20,133 2.3% 25,538 2.4% (5,405)  (21.2%)

880,182 100.0% 1,060,414 100.0% (180,232)  (17.0%)

2Q FY2020 2Q FY2019 Increase (Decrease)

Market Segment Review 
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Business Review 

• Market Segment Review 

• Snapshot of China Economy 

• Update of Automotive and Home 

Appliance Market in China 
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China Economy  GDP : 2017 to Q3/2019 

 

Source:  National Bureau of Statistics, & China Daily,  18Oct2019  12 
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 China's economy grew by 6.0% year-on-

year in Q3/2019, versus 6.2% in Q2/2019. 

 

 The country's overall GDP growth reached 

6.2% year-on-year in the first three quarters 

of 2019. 

 

 The Chinese economy maintained overall 

stability in the first three quarters, but is 

under mounting downward pressure due to 

the trade war with the United States. 

 

 The country registered a 5.8% industrial 

output growth in September, compared with 

4.4% in August. 

 

2018 

 China's year-on-year GDP growth reached 

6.6% in 2018, compared with 6.8% in 2017. 

 



Business Review 

• Market Segment Review 

• Snapshot of China Economy 

• Update of Automotive and Home 

Appliance Market in China 
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China Passenger Vehicle Sales 

2015-2018 & Q1-Q3/2019 

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2015 2,038 1,397 1,870 1,669 1,609 1,511 1,269 1,419 1,751 1,937 2,197 2,480

2016 2,229 1,376 2,055 1,779 1,793 1,784 1,605 1,863 2,268 1,910 2,590 2,672

2017 2,218 1,633 2,096 1,722 1,751 1,832 1,678 1,875 2,343 2,353 2,669 2,653

2018 2,456 1,476 2,169 1,914 1,889 1,874 1,590 1,790 2,060 2,047 2,173 2,333

2019 2,021 1,219 2,019 1,575 1,561 1,728 1,528 1,635 1,931
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China Passenger Vehicle Sales 

Source:  MIIT & CAAM, 15Oct2019 

2015 Total : 21,146,900 

2016 Total :  23,923,900 

2017 Total : 24,824,000 

 

 2018 : 23,771,000 

 Q1 – Q3/2019 : 15,217,000 
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China Commercial Vehicle Sales 

2015-2018 & Q1-Q3/2019 

Source:  MIIT & CAAM, 15Oct2019 

2015 Total :  3,451,300 

2016 Total :  3,656,300 

2017 Total :  4,108,700 
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 2018 : 4,367,000 

 Q1 – Q3/2019 : 3,121,000 

 



China – New Energy Vehicles  
 

 New energy vehicles is keeping a high-speed growth since 2015 

   

 

Source:  MIIT 15Oct2019 

YoY = 226% 

YoY = 53.1% 

YoY = 53.2% 

YoY = 61.4% 
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China – New Energy Vehicles  

Source:  MIIT 15Oct2019  17 



 

 

China Main Home Appliance Production  

Source: Ministry of Industry and Information Technology, 22Oct2019 

Note: Latest figure released by MIIT as of  22Oct2019 
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China Air-Conditioner Production  

Source:产业在线 http://www.ChinaIOL.com., 22Oct2019 
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China Air-Conditioner Production (Inverter-
type)  

Source:产业在线 http://www.ChinaIOL.com., 22Oct2019 
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China Washing Machine Production 

Source:产业在线 http://www.ChinaIOL.com., 18Nov2019 
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China Washing Machine Production 
(DC Inverter-type)  

Source:产业在线 http://www.ChinaIOL.com., 18Nov2019 
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China Refrigerator Production 

Source:产业在线 http://www.ChinaIOL.com., 18Nov2019 
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China Refrigerator Production 
(Inverter-type)  

Source:产业在线 http://www.ChinaIOL.com., 18Nov2019 
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 Focus Area - China Domestic Consumption Market 

 E.g. Automotive, Home Appliance, City Infrastructure 

 

 Resources allocation to value-added service in growth segments 

 Develop higher energy efficiency product (e.g. Inverter) 

 Speed up the digitalization & electrification of car 

 Adopt the upcoming new 5G/IOT era in smart home and smart city 

 

 Inventory management 

 Dedicate team to monitor the efficient use of inventory 

 Prepare for the potential demand to capture the market share 

 

 Cost control 

 Tight control and lower down in costs and expenditure to keep at a 

more competitve position 

Company – Action & Policy 
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Disclaimer 

This presentation is for information purposes only and does not constitute or form part 

of an offer, invitation or solicitation of any offer to purchase or subscribe for any 

securities of Willas-Array Electronics (Holdings) Limited (hereinafter “Willas-Array”) in 

Singapore / Hong Kong or other jurisdictions nor should it or any part of it form the 

basis of, or be relied upon in connection with, any contract or commitment 

whatsoever. 

  

This presentation may contain forward-looking statements and/or financial information 

regarding Willas-Array’s future business, financial position and results of operations 

that involve risks and uncertainties. These forward-looking statements and/or financial 

information speak only as at the date of this presentation. Actual future performance, 

outcomes and results may differ materially from those expressed in forward-looking 

statements and/or financial information as a result of a number of risks, uncertainties 

and assumptions. Investors are cautioned not to place undue reliance on these 

forward-looking statements and/or financial information, which are based on the 

current assumptions and beliefs of Willas-Array in light of the information currently 

available to it. 
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Thank You ! 


