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Profit And Loss 

1H FY 18 
HK$’M 

1H FY 17 
HK$’M 

Difference 

HK$’M 

% Change 

% 

Continuing operations 

Turnover  2,354.8  2,069.9  284.9  13.8% 

EBITDA  88.7  38.8  49.9  128.8% 

Depreciation & Amortization  (5.4)  (6.3)  0.9  -14.7% 

Finance costs  (13.9)  (11.6)  (2.3)  20.0% 

Profit before tax  69.4  20.9  48.5  232.5% 

Income tax expenses  (9.2)  (5.0)  (4.2)   85.9% 

Profit after tax from continuing operations  60.2  15.9  44.3  278.3% 

Discontinued operations 

Loss after tax from discontinued operations  --  (1.8)  1.8  NM 

Profit after tax  60.2  14.1  46.1  327.9% 

Non-controlling interests  --  0.5  (0.5)  NM 

Profit attributable to shareholders  60.2  14.6  45.6  312.8% 

EPS (HK cents)  79.21  19.30  59.91  310.4% 

NM : Not meaningful 
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Inventory Level 
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Inventory Turnover Ratio 
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Net Cash Per Share 

152.9 157.7 

301.2 
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March 14 and March 15 figures are restated after taking the effect of 

5-for-1 share consolidation effective on August 17, 2015. 
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Business Review 
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Business Review 

• Our Vision 

• Business Segment Review 

• Snapshot of Automotive & Home Appliance 

Market in China 
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Our Vision 

Wide Range of 
Products 

Professional 

Team 

Premium 

Value-Added 

Service 
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Business Review 

• Our Vision 

• Business Segment Review 

• Snapshot of Automotive & Home Appliance 

Market in China 
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(in HK$'000)

Turnover % % %

Telecommunications 604,410 25.7% 586,061 28.3% 18,349 3.1%

Industrial 567,429 24.1% 426,648 20.6% 140,781 33.0%

Home Appliance 300,266 12.7% 258,848 12.5% 41,418 16.0%

Dealer 232,770 9.9% 269,925 13.0% (37,155) (13.8%)

Automotive 230,301 9.8% 185,143 9.0% 45,158 24.4%

EMS 140,824 6.0% 92,216 4.5% 48,608 52.7%

Audio and Video 140,468 5.9% 130,786 6.3% 9,682 7.4%

Lighting 61,126 2.6% 61,905 3.0% (779) (1.3%)

Others 77,158 3.3% 58,405 2.8% 18,753 32.1%

2,354,752 100.0% 2,069,937 100.0% 284,815 13.8%

1H FY2018 1H FY2017 Increase (Decrease)

Business Segment Review 



Business Review 

• Our Vision 

• Business Segment Review 

• Snapshot of Automotive & Home Appliance 

Market in China 
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Billing & GP Performance  

China Passenger Vehicle Sales 

2015, 2016 & Q1-Q3/2017 

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2015 2,038 1,397 1,870 1,669 1,609 1,511 1,269 1,419 1,751 1,937 2,197 2,480

2016 2,229 1,376 2,055 1,779 1,793 1,784 1,605 1,863 2,268 1,910 2,590 2,672

2017 2,218 1,633 2,096 1,722 1,751 1,832 1,678 1,875 2,343
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China Passenger Vehicle Sales 

Source:  MIIT & CAAM, Oct 2017 

2015 Total :  21,146,900 

2016 Total :  23,923,900 

Jan-Sep 2017 Total : 17,148,500 
 

YoY Growth 

2.37% 
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Billing & GP Performance  

China Commercial Vehicle Sales 

2015, 2016 & Q1-Q3/2017 

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2015 282 197 370 326 295 292 234 246 274 285 312 340

2016 272 204 384 343 299 297 247 276 296 306 348 385

2017 301 307 447 362 345 340 293 311 367
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China Commercial Vehicle Sales 

Source:  MIIT & CAAM, Oct 2017 

2015 Total :  3,451,300 

2016 Total :  3,656,300 

Jan-Sep 2017 Total : 3,071,700 
 

YoY Growth 

17.4% 
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Billing & GP Performance  

China – New Energy Vehicles  

 

 New energy vehicles kept a high-speed growth for 2016 & 2017 

   

 

2014 2015 2016 Jan-Sep / 2017

Total 101,446 331,092 517,000 398,000

PHEV 46,450 83,610 98,000 73,000

BEV 54,996 247,482 409,000 325,000
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Sales of New Energy Vehicles in China  

Source:  MIIT & CAAM, 13 Oct 2017 

YoY = 226% 

YoY = 56% 

Jan-Sep  

YoY = 37.7% 
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Billing & GP Performance  

China New Energy Vehicles Development 

Source:  National Development and Reform Commission, 25Nov2016  17 



Billing & GP Performance  

 

 

China Home Appliance – Refrigerator 

 Domestic China refrigerator 

market as a whole keeps flat, 

export maintains a relatively 

stable growth. 

 

 In the first four months of 

2017, China's refrigerator 

export volume was 9.21 

million units (increased 17% 

YoY). 

 

 US economic recovery and 

the depreciation of the RMB 

make a positive effect on the 

export of refrigerator. 

[Source: 智研咨询发布的 < 2017年中国家电行业发展趋势及市场规模预测>, 3July2017]  18 



Billing & GP Performance  

 

 

China Home Appliance – Air Conditioner 

[Source: 智研咨询发布的 < 2017年中国家电行业发展趋势及市场规模预测>, 3July2017] 

 2016 channel inventory of air 

conditioner is well cleared. 

 

 In the first four months of 2017, 

China's domestic air conditioner 

total sales, domestic sales and 

exports increased 33%, 65% and 

11% (YoY) respectively.  

 

 Domestic sales continued to 

maintain high growths since July 

2016, export performance is 

relatively stable. 
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Billing & GP Performance  

 

 

China Home Appliance – Washing Machine 

 In the first four months of 2017, 

the overall sales volume of 

washing machines in China was 

20.9 million units, increased 8% 

(YoY), including 1,449 million for 

domestic consumption, increased 

6% (YoY) and the export volume 

was 6.41 million units increased 

14% (YoY). 

 

 The price increase is mainly due 

to the structural adjustment of the 

enterprise products, especially the 

high share of the drum washing 

machine. In 2017, the drum 

washing machine accounted for 

52% of total retail sales. 

[Source: 智研咨询发布的 < 2017年中国家电行业发展趋势及市场规模预测>, 3July2017]  20 



Billing & GP Performance  

 

 

China Home Appliance – Inverter-Type 

 In 2016, the penetration rate of 

inverter-type air conditioner, 

washing machine, refrigerator 

were 35.60%, 22.66% and 9.33% 

respectively. 

 

 There is still a lot of rooms for 

inverter-type of three white goods.  

 

 The sales of inverter-type white 

goods is expected to increase 

year by year. 

[Source: 智研咨询发布的 < 2017年中国家电行业发展趋势及市场规模预测>, 3July2017]  21 



Thank You ! 


